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Introduction 

Publicity is vitally important to theatre companies, both in determining the success of individual 

productions and events, and how your company as a whole maintains its reputation and its audiences. 

Publicity falls into two categories: marketing and communications. DST, Experience Durham and the 

university as a wider organisation have numerous channels and a variety of methods and supportive 

structures in place to make sure that you smash your publicity. Effective publicity can help you access 

broader audiences, and make a huge difference to how your company and productions are seen.  

 

Audiences 

When publicising a production, awareness of your audience is essential. We recommend establishing 

your target audiences before planning the rest of your publicity, whether that’s for a production or for 

your theatre company as a whole.  

Generally, we can divide our audiences into three groups: members of DST, members of the university, 

and members of the wider community. Another way of thinking about audiences is who benefits from 

the ticket prices set out: DST members, concessions (which can be students or elderly patrons), and 

standard tickets.  

Publicity is most effective when it can target as many types of audiences as possible. You will need to 

use different methods and channels of communications for different groups, so by using a range you 

can access as wide an audience as possible! 

 

Marketing and Communications 

Publicity gets split into marketing and communications. Marketing is about the promotion of trying to 

convince people to believe in your brand, or go to your event. It’s about creating images and a tone 

and branding to your theatre company or production, and making that relevant to certain audiences. 

Communications is the way in which marketing is distributed. This refers to the channels you use, how 

you get in contact with your target audience, and the way this is planned out.  
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It’s probably best to think about marketing and communications as two different entities. When 

planning a publicity campaign, marketing should come first and inform how communications works 

out, in order to reach your target audience. 

There’s thousands of ways in making an effective brand, from graphic design to photography to sound 

and video to traditional mediums like watercolours, oil paints, Crayolas – the list goes on. DST 

recommends that this is sorted as far in advance as possible, and that however the visuals are achieved, 

that any creatives working on it are sufficiently compensated. Ideally this would be worked out before 

the work itself is done, so all parties have the same understanding about expectations.  

 

DST channels 

DST is able to provide ratified theatre companies and societies with a range of channels that are perfect 

for accessing our members as an audience. Theatre companies can also benefit from our large social 

media followings and links with the local community by making use of the advertising opportunities on 

offer.  

This includes: 

 DST emails: our members are most easily reached through the DST emails. All shows can be 

included in our weekly emails on the week on your performances, provided that they are 

submitted before Saturday 4pm to be submitted in the Sunday email the following day. As we 

have over 700 members, this is an excellent opportunity to reach people who have an existing 

interest in theatre. Email student.theatre@durham.ac.uk to find out more. 

 DST What’s On Guide: every term, DST releases a What’s On guide in order to raise awareness of 

our productions within the university and local community. Theatre companies are strongly 

encouraged to include any upcoming shows in this guide. It is distributed using physical copies 

and on social media, as well as being available at annual events and on the DST website. Email 

dst.publicityofficer@durham.ac.uk to find out more. 

 Central DST social media channels: Theatre companies can undertake their own social media 

campaigns, you can also choose to be featured on the central DST pages, thus making use of 

our large social media followings, including Facebook, Instagram and Twitter. Email 

dst.publicityofficer@durham.ac.uk to find out more.  

 

University channels 

Outside of DST membership, there are many ways to connect with members of the university, students 

and staff. The university marketing department has also provided a number of channels that students 
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can use to advertise their events, useful when pushing outside your usual audience demographic. To 

enquire further about these, email marketing.team@durham.ac.uk for more. 

These channels include: 

 University What’s On Guide: The university runs a What’s On guide that is available on the 

university website (www.dur.ac.uk/whatson) which allows visitors to view all university events, 

and includes a theatre section. This is designed for visitors, tourists, and is a key university 

channel. You can submit your events using the online form (it’s a tab on the website linked 

above).  

 Student blogs: these are organised by the Marketing department, and are posted on their website. 

There’s a lot of traction with them for new students coming to Durham for the first time so it 

might be worth posting about Fringe success or upcoming first term shows. Contact 

k.l.frost@durham.ac.uk for more information.  

 Plasma screens: the university have control over a number of plasma screens that are displayed 

in university buildings. You can submit things to be added to the plasma screens if you email 

the Marketing department.  

 Dialogue: the dialogue signposts are emails that is sent out biweekly to students and staff. While 

they’re not popular amongst students, they are more widely read amongst staff. To submit to 

them, email the Marketing department for more information.  

 

External channels 

 What’s On in the North East: there are other what’s on guides online that are operated by non-

university organisations. You can find these through Google but two of them are 

whatsoninthenortheast.co.uk and thisisdurham.com. You can submit information to both of 

these through their online form system 

 Press release: this can be used for both student/university media and channels outside of the 

university. There’s a template available on the members section of the DST website or through 

the Marketing department at the university. There’s also a contacts spreadsheet available in 

order to send those press releases.  

 

Resources 

Resources refers to the actual tangible pieces of publicity that you are going to send out, or the 

platforms that you can create for yourself in order to market your show successfully.  
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Marketing materials 

You can create a range of these materials yourself, adapted to suit a range of requirements. These can 

include posters, flyers, stash and stickers, which are useful for a production due to their flexible nature. 

They can be used anywhere, seen by both university and non-university audiences.  

Effective design is key. We recommend advertising for a designer or someone with artistic skills using 

the DST Technical mailing list (email dst.technical@durham.ac.uk to submit to the email). If you do find 

a designer, make sure you reimburse them for their time. It can be a financial commission, or it can be 

with free tickets to the show, or a cup of coffee. Agree on the reimbursement before they agree to do 

the work. 

All marketing must have the right logos on it, which is usually the theatre company producing the show, 

DST’s logo and the Durham University logo. All these need their usage checking, so head over to the 

DST Logo Guidelines document that’s on the members’ section of the DST website, or email 

dst.publicityofficer@durham.ac.uk with any questions.  

 

Photography 

Production photographs can be incredibly effective tools. They are useful to advertise specific 

productions, and for use by the theatre company after the show has ended.  

You can ask photographers to take your pictures for you, but please make sure you reimburse them in 

some way for their time. Please make sure you also ask the photographer’s consent to use their images 

if you plan on using them after the show has finished. Make sure individuals who are having photos 

taken of them understand how the photos will be used and that they also give their consent.  

Photos uploaded to the university’s Image Management System can be used for DST and university-

wide promotional materials. It is also where images go to be uploaded onto listings on the DU What’s 

On guide. It’s at https://www.dur.ac.uk/marketingandcommunications/marketing/images/ .  

 

Social media 

Most theatre companies use social media to advertise their company, and therefore their own shows. 

This can include Facebook, Instagram and Twitter, as well as other platforms. When using these 

platforms, these can get a lot of student reach, but be careful, as social media tends to target friends 

of friends.  

Link your publicity on social media to DST and the university using account tagging and hashtags. 

Using other people’s accounts through yours to reach new audiences can be super effective. Think 
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about new ways to use the platform too – a lot of people do ‘meet the cast’, but how can you make 

that interactive?  

 

Press release 

A press release is a way of advertising your event to the media and to press outlets. It’s a method of 

reaching a wider audience, and it is incredibly useful for large events with a lot of students, or specific 

and special one-off events.  

The way to structure it: 

 Title of press release: what’s your event about? What are you marketing?  

 Time and date of press release to be made public 

 [who] does [what] at [where] at [when]  

 Who organised it? Why has it been organised? 

 Tickets are available from where?  

 Further information about events can be found here 

 Contact details for this event 

 Then information for the media and press outlets: 

o Contact details 

o Opportunities to film or take pictures 

o Attach any images  

Send your completed press release to marketing.team@durham.ac.uk for them to check over, and they 

will send it back to you with a complete lists of contacts to send it on to. You want to send this text in 

the body of an email.  

 

Contact details 

DST contacts: 

 DST Publicity Officer: dst.publicityofficer@durham.ac.uk 

 First Night editor: dst.firstnight@durham.ac.uk  

 Secretary: student.theatre@durham.ac.uk 

 President: dst.president@durham.ac.uk  

 Theatre Development Coordinator: theatre.coordinator@durham.ac.uk  

 Head of Theatre: kate.a.barton@durham.ac.uk 
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University contacts: 

 Karen Frost, contact in Marketing: k.l.frost@durham.ac.uk 

 Marketing department: marketing.team@durham.ac.uk 

 Palatinate, Stage: stage@palatinate.org.uk 

 The Bubble, Drama: drama@thebubble.org.uk 

 Purple Radio: advertising@purpleradio.org.uk  
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