
 

Check List of marketing! 

 

External 

 

 Student News – dedicated webpages for undergraduate. 

 

 Dialogue “sign-posts” events bulletin of which there are 2 versions; one for staff, 

one for students. This bulletin contains news and information targeted to each 

audience. Deadline 12pm noon. 

 

 VC’s bulletin. Fortnightly. The VC selects the best stories from the Staff Dialogue 

Signposts and re-posts them.  

 

 Experience Durham Bulletin. This weekly email is sent out to students involved with 

sport, drama, music and volunteering across the university.  

 

 Plasma screens which are situated across the university.  

 

 University online What’s On Guide which is now getting around 90,000 page 

requests each month, it is possible to include links to venues and/or the DST 

website for further information and booking online. You can create an event for 

your show on here. 

 

 Student Blogs – personally written from your perspective - they go a long way to 

help market your show and experience, eg, Tech DDF, backstage. 

http://community.dur.ac.uk/blogs 

 

 Each term DST compiles a list of upcoming shows and prints around 500 paper 

What’s On Guides to distribute around Durham and the university, as well as 

distributing electronic copies to various departments in the university. Theatre 

companies are emailed a form to fill out at the end of each term so make sure that 

they have all the information!  

 

 Utilising university social media, let them know and they can re-tweet you! Use the 

hashtag, engage with the university social media : .#DUmakeithappen 

 

 

 

Internal 

 

 Palatinate, First Night, The Durham Tab, The Bubble and as a preview article  

 

 Purple Radio as a preview interview on the radio.  

 

http://community.dur.ac.uk/blogs


 The Journal (culture club section.) 

  

 University online What’s On Guide which is now getting around 400,000 page 

requests each month, it is possible to include links to venues and/or the DST 

website for further information and booking online.  

 

 Posters 

 

 Flyers 

 

 Social Media, Facebook, Instagram, events 

 

 Rehearsal pictures.  

 

 


